
Empowering fashion brands 
to win on the digital shelf
Product Data Optimized through Structure, Flexibility and Collaboration

Winning on the digital shelf doesn't come easy.
In 2021, the global revenue of the fashion & apparel industry was 
approximately 1.55 trillion U.S. dollars. According to the Consumer Market 
Outlook, this value will increase to almost 2 trillion U.S. dollars by 2026.

You are not just a brand… You are a retailer too!
● You’re dropping new products to please ever-changing consumer taste 

and to adapt to seasonality.
● You often sell in physical stores and online, on multiple sales channels, 

from your own D2C website to marketplaces.

Every fashion brand is fighting to stand out on the digital shelf. You must have 
the ability to activate high-performance product experiences across all of 
your sales channels, as well as to build strong relationships with your 
customers, who are interested in seeing more product content than ever 
before, from rich media content to information on the manufacture, origin, and 
environmental impact of products.

Featured Customers

Custom Records models product-adjacent data types such as brand, 
color, size, and manages their relationships to products. 



Make sure you create consistent customer experiences 
with best-in-class product content.

Activate Product Experiences in any marketplace or sales channel 
Empower marketplaces & wholesalers with easy access to high-quality, consistent content 
to build amazing customer experiences:

● Eliminate manual and time consuming processes
● Analyze & validate your product content against your marketplaces’ requirements
● Create and publish engaging enhanced brand content
● Optimize inventory across sites: Automate inventory allocation to optimize 

top-performing channels and avoid stockouts

Read more about Salsify’s Recognition as a Leader in the PIM Market
www.salsify.com

Build the system of record for your product data
Your D2C site is powered by Product Content. Without 
accurate and engaging product information, shoppers 
don’t buy. Sprawling assortments and product variations 
can be complex to manage. 

With Salsify, create the digital repository you need for 
product information to be updated, transformed and 
syndicated out. 

● Easily manage product variations like size, color, 
and material

● Store & share assets across different brand 
teams, from marketing to merchandising.

● Deliver Experiences, not just content: Leverage 
all the critical product listing components to 
create engaging  experiences.

● Manage Orders at scale side by side with 
product content

Our fashion clients often use Salsify to connect to:
Amazon, Macy's, Kohl's, Target, Bloomingdale's, SFCC, Shopify, John Lewis, Zalando, Zulily, 
Neiman Marcus, Net-A-Porter, Zappos, DSW, …

https://www.salsify.com/blog/forrester-ventana-idc-recognize-salsify-pim-leader
https://www.salsify.com/resources/forrester-wave-pim-q2-2021-report
https://www.salsify.com/resources/2021-idc-marketscape
https://www.salsify.com/resources/ventana-research-report

